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The overr iding aim of  the 

Regenerat ion Unit  is  to del iver  high-
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programmes with a range of  partners 

to maximise cultural ,  economic,  
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leverage and impact
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ENCOURAGE NEW START-UPS
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DIGITAL/TECH INNOVATION
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UNDERSTANDING

LONDON’S
MARKETS





R e t a i l  m a r k e t s  a r e  a n  e s s e n t i a l  p a r t  o f  L o n d o n e r s ’  e v e r y d a y  
e x p e r i e n c e  o f  t h e  c i t y ,  a s  w e l l  a s  L o n d o n ’ s  i n t e r n a t i o n a l  i d e n t i t y .  
T h e y  a r e  l o c a l  m a n i f e s t a t i o n s  o f  L o n d o n ’ s  o p e n n e s s  t o  t h e  w o r l d  i n  
t e r m s  o f  t h e  d i v e r s i t y  o f  g o o d s  t h e y  o f f e r ,  t h e  t r a d e r s  w h o  w o r k  i n  
t h e m ,  a n d  t h e  c o m m u n i t i e s  t h e y  s e r v e .  

M a r k e t s  p r o v i d e  v a r i e t y  a n d  d i v e r s i t y ,  h i s t o r y  a n d  c h a r a c t e r ,  o f f e r i n g  
a  b r e a d t h  o f  p r o d u c t s  a n d  s e r v i c e s  t h a t  l o c a l  p e o p l e  n e e d  a n d  d e p e n d  
o n ,  a n d  b r i n g  f o o t f a l l  t o  o u r  h i g h  s t r e e t s  a n d  t o w n  c e n t r e s .  M a r k e t s  
a r e  a n  e x p r e s s i o n  o f  c o m m u n i t i e s  a n d  h e l p  b u i l d  a  s t r o n g  s e n s e  o f  
l o c a l  i d e n t i t y .  

T h e y  a r e  a  s o u r c e  o f  f r e s h  a n d  h e a l t h y  f o o d ,  a n d  i m p o r t a n t  p l a c e s  f o r  
s o c i a l  c o n t a c t .  M a r k e t s  a r e  t h e  o r i g i n a l  b u s i n e s s  i n c u b a t o r s  a n d  a s  
a c c e s s i b l e  o p e n  w o r k s p a c e  t h e y  o f f e r  a  u n i q u e ,  l o w - r i s k  o p p o r t u n i t y  
f o r  p e o p l e  t o  t e s t  b u s i n e s s  i d e a s  a n d  l e a r n  n e w  s k i l l s ;  t h e y  c a n  
p r o v i d e  t h e  i n i t i a l  s t e p  i n t o  e m p l o y m e n t  a n d  o p e n  r o u t e s  t o  d i f f e r e n t  
t y p e s  o f  w o r k .  

I n  l i n e  w i t h  t h e  M a y o r ’ s  ‘ C i t y  f o r  A l l  L o n d o n e r s ’  a n d  t h e  p r i n c i p l e s  o f  
g o o d  g r o w t h ,  t h i s  d i v e r s e  v a l u e  e x p e r i e n c e d  a n d  d e l i v e r e d  t h r o u g h  
m a r k e t s  c a n  b e  c o n s i d e r e d  a c r o s s  t h r e e  m a i n  a s p e c t s :  p e o p l e ,  
p r o s p e r i t y  a n d  p l a c e .  To g e t h e r ,  t h e s e  c a n  b e  u n d e r s t o o d  a s  ‘ s o c i a l  
v a l u e ’ .  

A STATEMENT OF VALUE FOR
LONDON’S MARKETS 











INTERACTIVE MAP
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LONDON

MARKETS
BOARD



The a im of  the  London Markets  Board  is  to :

Promote  markets  in  a l l  the i r  forms and to  lobby 
on behal f  o f  the  indust ry

Del iver  improvements  in  London’s  market  sector  
by bui ld ing an  ev idence base and developing 
act iv i t ies  and pol ic ies  that  suppor t  London’s  
wholesa le ,  s t reet  and covered markets

Provide  s t ra teg ic  overs ight  o f  London’s  markets  
sector,  in forming a  London markets  s t ra tegy

Suppor t  and grow susta inable  routes  in to  
t ra in ing,  employment  and enterpr ise  through 
London’s  markets .
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INTERNATIONAL

PUBLIC
MARKETS 

CONFERENCE







I N C L U S I O N  

To m o r r o w ’ s  M a r k e t s  n o t  o n l y  r e f l e c t  t h e  d i v e r s i t y  o f  t h e i r  
c i t i e s ,  t h e y  a c t i v e l y  s u p p o r t  s o c i a l  i n c l u s i o n  a n d  
i n t e g r a t i o n ,  c r e a t e  m o r e  m i x e d  a n d  o p e n  p l a c e s ,  a n d  o f f e r  
s o m e t h i n g  f o r  a l l  k i n d s  o f  t r a d e r s  a n d  c u s t o m e r s .

I N N O VAT I O N  

To m o r r o w ’ s  M a r k e t s  g e n e r a t e  a n d  t e s t  n e w  i d e a s  t o  h e l p  
s e c u r e  t h e i r  f u t u r e ,  h a r n e s s  t e c h n o l o g i e s  t o  r e a c h  n e w  
a u d i e n c e s ,  a n d  i n c u b a t e  a  n e w  g e n e r a t i o n  o f  b u s i n e s s  a n d  
e n t e r p r i s e .

I M PA C T  

To m o r r o w ’ s  M a r k e t s  u n d e r s t a n d  t h e  w i d e r  s o c i a l ,  
e n v i r o n m e n t a l  a n d  e c o n o m i c  v a l u e  t h e y  b r i n g  t o  p l a c e s ,  u s e  
i n t e l l i g e n t  t o o l s  t o  m e a s u r e  t h e  d i f f e r e n c e  t h e y  m a k e ,  a n d  
p u t  f o r w a r d  t h e  c a s e  f o r  h o w  t o  i n c r e a s e  t h e i r  i m p a c t .

TOMORROW’S MARKETS?
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FUNDING 

AND 
SUPPORT



What is the Good 
Growth Fund?

The Mayor of London’s new regeneration 
programme from 2017-18 to 2020-21, 
delivered through the London Economic 
Action Partnership (LEAP).

Open to a broad range of public, private and 
third-sector partners

Offers a tiered range of funding and support, 
to suit different applicants and scales and 
types of projects which together can build a 
broad and balanced programme of 
exemplary regeneration activities.



Actions: What we 
will fund

We want to fund a range of projects as part 
of the Good Growth Fund and hope 
applicants respond creatively to our 
suggestions with proposals that address the 
interrelated strategic themes outlined in the 
previous chapter.

Develop Civic Infrastructure

Back Small Business

Secure and Create Workspace

Drive Innovation

Build Skills and Employability

Deliver Community-led 

Regeneration

Enhance Public Space

Share Culture



Support and
advice



Good Growth Fund
www.london.gov.uk/good-growth-fund







LONDON’S  
MARKETS
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